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DHL EXPRESS BULGARIA AT A GLANCE

14 DHL Facilities

481 employees!)

17 Owned Service Points?
614 FM&LM Locations
724 lockers

® & O
'n"n"n' 3,500+ customers monthly average3

Gateway
Sofia, Bulgaria

92 PuD vehicles#
of which 61 Electric

2 daily flights®

‘ 1 TAPA Certification®

1) Headcount (as of Dec-2025); 2) Professionally-staffed DHL retail location that provides shipping services; 3) Active customers in sales portfolio; 4) Owned, leased and subcontracted trucks and vans; 5) Aver
6) TAPA: Transported Asset Protection Association




What do American shoppers buy online?

Clothing Q 58%! 75%_>

Electronics 46%;
n ol make purchases during

Footwear wlia 42% ) Black Friday weekend
The Black Friday shopper

» 65% |

say sustainability is important
How do they track and redirect their parcels? to them when shopping online

If they're not home to receive their parcel, they prefer to: The sustainable shopper

pa 43% |

buy from online retailers
based in other countries

The cross-border shopper

Household products E 38% T

Home furnishings & 37“}5 i

32% 1T

Change the
delivery day

30% 1T

Redirecttoa
safe place

20% T

Redirect to
a neighbor




How can you deliver on their expectations?

7 in 10 American shoppers will abandon their baskets if their preferred delivery and
returns options aren't available. Free delivery and returns is important to this market
= 52% mainly buy from online retailers that offer free delivery, and 55% from those

that offer free returns.

Delivery preferences

Home delivery
Parcel
sh op an-{n i

Parcel o
locker 6 "4" J’

71% 17

Returns preferences

Parcel shop 56% T
Home . zgu ! J¢
collection 0

jocker 16% 1

won't buy from an online
retailer if they don’t trust
the delivery provider

b
73% J

won't buy from an online
retailer if they don’t trust
the returns provider
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